The study investigated the effect of service and process innovation on internationalization of Nigeria deposit money banks, using a survey research design. A structured questionnaire was administered to a purposively selected sample of seven hundred and sixty five (765) staff of five international banks; from the population of one thousand six hundred and fifteen (1615) staff of strategy and international operation departments of the ten Central Bank of Nigeria (CBN) licensed international banks. Ordinary Least Squares was employed to estimate the regression model and this was done with the aid of STATA 12. The findings revealed that service and process innovation significantly affect bank's internationalization.
Introduction
The banking industry has played a central role The aftermath of the 2009 financial crisis in the banking sector, led to the initiation of series of reforms to restore public confidence and stability in the system. As part of the reform, the CBN categorizes banks in Nigeria into three, namely; commercial banks, merchant banks and specialized banks (which includes; micro finance banks, primary mortgage institutions and non interest banks). Commercial banks were further categorized into international banks, national banks and regional banks, with a minimum share capital of Nigeria Naira (NGN) 50 Billion, NGN 25 Billion and NGN 10 Billion respectively.
International entrepreneurship literature has extensively researched the factors influencing the internationalization of firms as well as the entry mode choice (Amoros, Etchebarne, Zapata & Felzenstein, 2016; Dimitratos, Buck, Fletcher & Li, 2016 , Amungo, 2016 and Junaidu, 2012 . Scholars equally studied internationalization from the perspective of social entrepreneurship, corporate governance, relational capability building and culture (Calabro, Campopiano, Basco & Pukall, 2016; Ghauri, Tasavori & Zaefarian, 2014; Chavan & Agarwal, 2016, and Ovadje, 2016) . As the literature progressed, it began to be recognized that firms can internationalize through the adoption of corporate and strategic entrepreneurship (which has innovation as one of its key components) (Slimane, Slim & Mansouri, 2015; Bell, Crick & Young, 2004; Rezvan, Ghamri and Ghahramani, 2013, and Veilleux & Roy, 2015) , and studies on innovation and internationalization (Boermans & Roelfsema, 2015; O'Cass & Weerawardena 2009; Sdiri & Ayadi, 2014; Nosi, Pucci and Zanni, 2017; Prange and Pinho, 2017) should also be noted at this point.
Studies showing the effect of innovation on the internationalization of banks in Sub-Saharan Africa are sparse, and most of the related studies are from developed and emerging economies. Considering the socio-cultural, political as well as economic differences between the developed economies, emerging economies and the developing economies, this study seeks to address this research gap, by examining the effect of innovation on the internationalization of banks in Nigeria, with the following specific objectives: to evaluate the effect of service innovation on the internationalization of Nigerian banks, to determine the The study was divided into five sections.
Section one introduces the subject matter. It presents the problem statement (based on the relevant literature and with references to the literature), the research gap and the objectives of the study. Section two presents a review of literature. Section three presents the research methodology employed for the study. Section four presents the research findings and discussion of the findings. Section five provides the conclusion of the study, which includes contributions of the study, the similarities and difference of the findings with existing literature findings. The implications of the findings for researchers, practitioners as well as the limitations of this study and suggestions for further studies are also indicated.
Literature Review
Internationalization of firms can be traced to the ability of people to travel across national borders.
Scholars made attempt in defining internationalization, using many different perspectives and variables.
Internationalization generally implies any business activities across national borders (Wach, 2014) . Penrose (1959) opines that internationalization is an organization's opportunities in the international market as well as an organization's core competences. Welch and Luostarinen (1988) posit that, internationalization is an increment in the international operation of an organization. Johanson & Vahlne, 1977; Calof & Bearmish, 1995; Loane & Bell, 2006; Awolusi, 2013; Chavan & Agarwal, 2016 : Xu, Carter, Taute & Dishman, 2016 Ovadje, 2016 agreed that, internationalization is the process of international business engagement by organizations. This study viewed internationalization from the perspective of Nigerian banks that has foreign subsidiaries. As of 2017's second quarter, Nigeria had ten international banks, with subsidiaries in some Africa countries as well as United Kingdom, United States, China and United Arab Emirate (CBN, 2017) .
Innovation refers to the engagement and support of novel and unique ideas by an organization, which can lead to the creation of new services (product), market or technique as well as venturing into foreign markets (Lumpkin & Dess, 1996) . Innovative firms have capabilities to monitor the fluctuations in the market and respond promptly, thereby, taking advantage of budding business opportunities (Wiklund& Shepherd, 2003) .
According to Huse, Neubaum and Gabriellson (2005) , the level of product creation is high in organizations operating in unstable business environment. organization to be innovative (Huse et al., 2005) .
Innovation propels an organization to act entrepreneurially. Firms use innovation to attain organizational goals such as maximizing profits, gaining market share, creating niche markets and adding value for stakeholders as well as entering foreign markets (Lumpkin & Dess, 1996) .
The international entry mode adopted by an internationalizing organization is a vital strategic choice that can determine the organizations' position in the selected foreign market (Holmlund & Kock, 1998) .
Amungo (2016) identified two major foreign market entry modes adopted by Nigerian banks, namely; joint ventures and wholly-owned subsidiaries. A joint venture refers to a business entity, established by two or more autonomous organizations, that agrees to come together and share the risk and profit of the new business entity.
The ownership structure of a joint venture can be 50/50 The institutional theory postulates that economic, political and socio-cultural institutional environment of the host country may differ from that of the home country and this is an important determinant in firms' internationalization (Brouthers & Hennart, 2007) .
Cui and Jiang (2010) posit that organizations prefer to enter a foreign market through wholly-owned subsidiary, when there are few legal restrictions, and while joint venture entry mode strategy is usually adopted when the market is highly restricted. Hennart and Larimo (1998) found that the cultural distance, which shows the differences between the host and home countries environment, plays a significant role in explaining organizations' foreign entry mode decisions. The theory is highly relevant to bank internationalization, since the banking sector is a highly regulated sector. 
Data and Methodology
The study employed survey research design, because it is deemed appropriate for this study. The population of the study was the one thousand six hundred and fifteen (1615) Purposive sampling was used to select a sample of seven hundred and sixty five (765) suggest that, the model is reliable and predictable for policymaking. The table above indicated that process and service innovation have a combined positive and significant effect on the internationalization of deposit money banks in Nigeria (F= 369.63 *0.000) and that process and service innovation account for 52.9% variation in the internationalization of Nigerian banks (R 2 = 0.5295). The F-value indicates that all the parameter estimates are significant.
Hypothesis 2

Conclusion and Recommendations
This study examined the effect of service and process innovation on banks' internationalization in Nigeria. The research used a purposive sample of staff of foreign operations and strategy departments of five out of the ten CBN licensed international banks in Nigeria. The findings suggest that, service and process innovation affects banks internationalization. Also, both process and service innovations are significant. They jointly account for 52% variation in the internationalization of Nigerian banks (R 2 =0.5295). This is consistent with the study of Boerman and Roelfsema (2015) , who had studied small firms' internationalization, innovation and growth in Germany. They had found that internationalization is positively related to innovation. United Bank for Africa (UBA) equally introduced an innovative process whereby customers depositing less than NGN 50,000 can do that without interfacing with the bank staff. All the customer has to do is to pick a white nylon and a teller, fill the teller autostamp the teller, then put the cash and the teller inside the white nylon and drop it in the box and that is all. The fund will be posted at a later time by the bank's staff.
Banks' executives can develop such innovative services and processes that will attract national appeal. Since the West Africa Economic Block is actively involved in intra-region trade, such services and processes can be replicated abroad, thereby leading to internationalization.
Finally, the study faces potential limitations that may guide the directions for further research. There are various kinds of innovation, but the study only examined process and service innovations. Nosi, C., Pucci, T., & Zanni, L. (2017) . No need to choose between innovation and internationalization: when pursuing two strategies at a time leads to firm superior performance. Piccola Impresa / Small Business.
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